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Brand Guidelines
Nampa, Idaho

How NAMPA Proud became our branding icon
The need for a Nampa community brand was identified a couple of years ago by the Nampa Chamber of Commerce Tourism Committee as a
way to draw more visitors and ultimately businesses to Nampa.
After obtaining a grant from the Idaho Travel Council via the Idaho Department of Tourism, and specialized help from Red Sky PR and Peppershock Media in Nampa, dozens of people helped determine and narrow down the message we wanted to send to potential visitors. But we also
realized that the message must resonate with our own community.
With more huddles, brainstorming and collaboration, we took four possible branding messages to the people in a communitywide survey.
The people chose NAMPA Proud!
A smaller team developed the final product and we’re sharing that today with a simple request: Please use this icon in your own promotions.
Hashtag it in Social Media. Include it on your letterhead, email signature line and banners. Tell the community how proud you are of Nampa.
Don’t just say it once. Tell them time and time again.
We’ve produced a user’s guide and created the logos in assorted colors and formats so you can easily incorporate the NAMPA Proud icon in
your messages.
You can access everything you need to get started at cityofnampa.us/nampaproud
If you have questions, please email us at nampaproud@cityofnampa.us
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WHAT IS A BRAND?
• A promise between what is presented and the reality of the actual
experience
• A way to raise awareness of what makes a city a good place to
live, work, or visit
• A platform that is central to its marketing
• Defined by both rational and emotional attributes and benefits
• Owned by everyone in an organization ... not just the marketing
group
• A perception based on past experience and future expectations
“The totality of thoughts, feelings and expectations that form a distinctive and compelling promise and enables people to more easily
choose one product or service over another.”

~ Destination Branding for Small Cities

Place Branding provides a frame-work and toolkit for differentiating,
focusing and organizing around the location’s competitive and distinctive
identity. It is grounded in truth and reality.

WHY HAVE A BRAND?
• Creates a positive image ~ A place’s positive image and reputation are highly influential and will help attract more people
• Creates something “tangible” for people to connect with
• Defines and manages a community’s competitive and unique identity
• Creates interest
• Creates value
• Creates experiences
• Creates local, regional and national attention
• Creates or restores pride in a community
• Creates advocates
• Creates tourism
• Creates economic growth

WHAT IS THE NAMPA BRAND?
Nampa Proud. Once you visit Nampa, the understanding of the brand speaks for itself. The people in our community are “salt
of the earth” authentic people that bring a smile to your face and a skip in your step. Nampa residents and business owners take
pride in their community and all the beauty and experiences it has to offer. A once small community that has grown to be the
second largest city in the state of Idaho, yet it maintains its small town hidden charm. Our community is proud of its
accomplishments, and people are proud to share it with others. We are certain that once you experience Nampa, you will be
proud, too.

The brand is clean and simple ~ like life in Nampa!
This brand is for more than just tourism ... it’s for existing businesses ... and for attracting new businesses and talent.
For Tourism
Nampa Proud is a place with real natural beauty and adventure, authentic people, homegrown local foods and wines, and one of
a kind experiences that will feed your soul and tantalize your senses.
For Business and Talent
Nampa Proud means economic growth and opportunity. The City of Nampa is built on the philosophy that the recruitment of
new business into Nampa, along with business retention and expansion, is a vital component to economic prosperity and offers
connectivity and rooted values to the economic profile of our community. We are proud to offer a friendly business climate, a
low unemployment rate, affordable cost of living and low cost of doing business.
As for talent ... businesses continue to GROW and THRIVE in Nampa due to the highly trained workforce in Nampa and the
surrounding Boise Valley. Nampa boasts incredible resources for skill building, and the educational opportunities are plentiful
in the valley. Additionally, Nampa offers workforce training funds for qualified companies expanding or relocating in Idaho.

NAMPA ASSETS FROM THE SURVEY
A recent survey of Nampa residents helped
define the assets people are proud to
associate with Nampa.
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Friendly People
Lake Lowell
Family Focused
Nampa Rec Center
Parks/Trails
Downtown Nampa
Small Town Charm
Warhawk Air Museum
Shopping/Restaurants
Train Depot/Museum
Golf Courses
Mountains
Rivers
Abundance of outdoor recreation
Nampa Farmer’s Market
Nampa Public Library
Ford Idaho Center & Horse Park
Nampa Civic & Convention Center
Northwest Nazarene University
College of Western Idaho
Quality of life
Low cost of living
Low crime
Close proximity to skiing, boating, whitewater rafting
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•
•
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Historical presence
Climate
Canyon County Co-Op
Church offerings
Wilson Ponds
Diverse community
Supportive business community
Great schools
Small town hospitality
The strength of Nampa’s community
Wine country
Arts & culture
Nampa Dog Park
Parks & Pathways
Agriculture
Deer Flat Wildlife Refuge
Neighborhoods
Short drive to McCall, Snake River,
mountains
• A wide variety of events, including: Art
in the Park, God & Country Festival,
Snake River Stampede, Downtown Fourth
Fridays, Exchange Club Parade America, tree lighting at Christmas, Ford Idaho
Center concerts and horse shows and Civic
Center productions
• City officials are very friendly and helpful,
answering questions about visiting Nampa
or relocating to the area

WHERE TO USE THE BRAND
•
•
•
•
•
•
•
•
•
•

Broadcast (television and radio)
Internet Videos (website, Youtube, Vimeo)
Print Ads (strategic locations)
Billboards
Airports/Bus Stops
License Plates
Icons in letterheads, emails
Websites
Social media
Anywhere we can send the message that we are Proud of
Nampa

WHO CAN USE THE BRAND?
•
•
•
•
•
•
•
•
•

Local city governmental agencies
Partnering agencies, organizations
Any local business
Realtors, developers, contractors
State, local and/or regional agencies promoting Nampa
Farmers Markets/Co-ops
Wineries/Breweries
Entrepreneurs
Anyone telling the good news of Nampa, including the
media

WHAT IS THE BENEFIT OF USING THE NAMPA PROUD
BRANDING ICON IN OVERALL MARKETING EFFORTS?
The thoughts and associations that come to mind when a city’s name is heard or read can have huge financial, political and
social impacts. The level of esteem that a city’s name evokes has a direct impact on the health of its tourism, economic
development, prestige and respect. We have all experienced the reality of a place being different from the perceptions and
expectations. Those perceptions may have been shaped by our travel experiences, education, comments from friends and
relatives, social media and even movies, books, songs and television. The challenge for all communities is to bridge and
manage the gap between the externally held perceptions and reality of the place. ~ Destination Branding for Small Cities
Creating the brand is the first step, but utilizing the brand in overall marketing efforts is the key to controlling the identity and
reputation of a community. The continuous, consistent and repetitive use of the brand in marketing materials will shape and
influence what people think of our community, and it will leave a lasting impression. The more they see the brand, the more
they will remember the community.
In addition, when you use the brand in the overall marketing efforts, you start to leverage Nampa Proud to incorporate all of
Nampa’s assets and resources (education, history, culture, business, social, human, natural) to includes a broader audience, such
as: employers, entrepreneurs and talent, in addition to tourists and our own residents.
There is a direct link between the reputation of a city and the reality. Branding in the marketing materials gives people a
glimpse of the reality, enticing people to do business in, travel to, make a life in and recommend or support Nampa.
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PROUD COLOR SCHEME

NAMPA COLOR SCHEME
The following color palette has been provided to allow for
consistent use within internal departments and partnering
agencies.

The following color palette has been provided to allow for
consistent use within internal departments and partnering
agencies.

CMYK COLOR
C=0 M=0 Y=0 K=0
Hex Color = #FFFFFF

CMYK COLOR
C=100 M=55 Y=0 K=0
Hex Color = #006CB7		
				
CMYK COLOR
C=3 M=100 Y=84 K=37
Hex Color = #9E0B20

CMYK COLOR
C=60 M=51 Y=51 K=20
Hex Color = #666766
					
CMYK COLOR
C=0 M=0 Y=0 K=100
Hex Color = #231F20

Need a custom color
for the “Proud”?

Contact us at nampaproud@cityofnampa.us and
we’ll see how we can help you.

CMYK COLOR
C=0 M=59 Y=100 K=18
Hex Color = #CE7019
CMYK COLOR
C=100 M=0 Y=0 K=0
Hex Color = #00AEEF
CMYK COLOR
C=26 M=0 Y=98 K=16
Hex Color = #ABBC29
CMYK COLOR
C=0 M=16 Y=100 K=0
Hex Color = #FFD200
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PRIMARY MAIN FOCUS =
The Imagery
EXAMPLES

SECONDARY FOCUS =
Meaningful Writing or Voice Work
EXAMPLES

Where Adventures Begin and the Experiences Never Ends.
Authentic Experiences ~ Hidden Charm.
Best Kept Secret.
One-of-a-kind Experiences Leaving You to Want More.
Authentic people ~ Authentic Experiences ~ Hidden Charm
Real Fun ~ Real Experiences ~Totally Worth It
Local. Fresh. Homegrown.
Got Adrenaline? We Can Feed the Hunger.
Big City Amenities With A Small-Town Feel.
The Best Times Are Found in the Smallest Places.
Centrally located in the Treasure Valley. Coincidence? No, we planned it that way!
Big on Fun. Big on Business. Big on Community.
Experience it Once and we Promise You Will Come Back Again.
Experiences That Last a Lifetime.
Experience Nature in a Whole New Way.

FINAL FOCUS =
Company/Agency name or logo + NAMPA Proud branding icon

EXAMPLES

the
		

look

EXAMPLES OF THE BRANDING FORMAT

ACCESSING THE

BRANDING ICON

You can access everything you need to get started at cityofnampa.us/nampaproud

Contact Information:

For questions, please email Nampaproud@cityofnampa.us

